
ÑÑÑA f f l u e n t  R e a d e r  P r o f i l e
	 [MMR]

	 Household Income 	 Median 	 $170,300 

$125,000 or more	 73.6% 

$150,000 or more	 56.3% 

$200,000 or more	 39.5% 

$250,000 or more	 29.9% 

	 Age 	 Median 	 54.7 years 

25-­54 	 50.9% 

55-­64 	 28.6% 

65 or older	 20.5% 

	 Marital Status 	 Married	 93.8% 

	 Education 	 Post graduate study or  degree	 27.6%

College degree or beyond	 69.3%

Some college or beyond 	 84.4%

	 Occupation 	 Any chief officer (net)	 29.6% 

Management, professional and related	 55.2% 

Owner/par tner in own business	 29.4% 

	 Household Asset Value	 Median	 $1,848,000 

$750,000 or more	 87.2%

$1,000,000 or more	 80.9% 

$2,000,000 or more	 47.3% 

$3,000,000 or more	 28.2%

Source: 2008 Mendelsohn Affluent Survey, Heads of House,  

Household Income $100,000+
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ÑÑÑ S u b s c r i b e r  P r o f i l e
	 [MRI]

	 Total adult paid subscribers	 	 200,384

Men 	 72.5%

Women 	 27.5%

	 Household Income	 Median	 $207,300

$75,000 or more	 76.3%

$100,000 or more	 69.8%

$150,000 or more	 53.9%

$200,000 or more	 41.6%

$250,000 or more	 31.3%

	 Age	 Median	 57.1 years

35-44	 15.2%

45-54	 23.6%

55-64	 31.3%

	 Marital Status	 Married	 80.4%

	 Education	 Graduated college or more	 82.2%

Post graduate degree	 42.7%

	 Net Worth	 Average	 $2,626,600

Source: 2007 Private Clubs Subscriber Study, MRI Custom Division;  
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ClubCorp owns and manages

numerous golf courses, country clubs,

private business clubs, and resorts internationally.

This research survey by Mediamark Research Inc.

(MRI) reflects the paid subscribers who are

members of these clubs.

Those surveyed were selected

on an “nth” basis and are

representative of total

subscribers in their roles as top executives,

major investors, frequent travelers, and

affluent consumers. The results of this survey

confirm that Private Clubs subscribers are top

decision makers with large discretionary incomes.

Their median household income is $207,300.

introduction



Sex
Male ...............................................................72.5%
Female ...........................................................27.5%

Age
Under 35..........................................................4.6%
35–44 .............................................................15.2%
45–54 .............................................................23.6%
55–64 .............................................................31.3%
65 or more .....................................................25.2%
Average .............................................................56.6
Median ..............................................................57.1

Marital Status
Married ..........................................................80.4%
Single ...............................................................5.4%
Divorced/widowed/separated.........................14.1%

Household Composition
Have children at home (net) .........................32.5%
Have children under 18.................................22.0%
No children at home......................................67.5%

Education – Highest Level Attained
Attended college or more ..............................96.4%
Graduated college or more ............................82.2%
Post graduate degree......................................42.7%

Total Household Income Before Taxes
$100,000 or more ..........................................69.8%
$150,000 or more ..........................................53.9%
$200,000 or more ..........................................41.6%
$250,000 or more ..........................................31.3%
$1,000,000 or more .........................................3.8%
Average .....................................................$296,700
Median ...................................................$207,300

Net Worth
$1,000,000 or more .......................................53.7%
$2,000,000 or more .......................................35.0%
Average................................................$2,626,600
Median ...................................................$1,758,300

Job Title or Position
Owner or partner (net).....................................48.5%

Self-Employed................................................34.6%
Retired............................................................25.5%

On the Board of Directors of any Company.....29.4%

Aproximate Gross Annual Sales
or Revenue of Subscriber’s Company

Under $5 million ...........................................23.5%
$5-24.9 million ..............................................18.7%
$25 million or more.......................................36.0%
$1 billion or more..........................................21.3%
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Leisure Activities Household
Participated in During the Last 12 Months
Dining out.........................................................94.4%

Entertain friends/relatives at home................83.8%
Family vacations ............................................74.5%
Attend sporting events...................................72.7%
Attend music performances...........................65.2%
Attend cultural/art events ..............................51.3%
Manage own investments ..............................43.9%
Go to museums..............................................39.6%
Wine collecting/tasting ..................................33.6%
Spa ................................................................33.3%
Adult education courses ................................15.7%

Civic Activities Subscriber
or Other Household Members
Performed in the Last 12 Months

Engaged in fund raising.................................50.9%
Served as an officer for some

club or organization....................................46.4%
Made a speech................................................38.0%
Wrote to the editor of a

magazine or newspaper ..............................15.0%
Wrote something that has been published ....13.2%

leisure & civic activities



Investment Holdings
Mutual funds (stock or bond).......................77.5%
Stock – common or preferred .......................70.9%
Money market funds......................................70.6%
Tax exempt funds/annuities (net) .................50.0%
U.S. government bonds (net) .......................44.4%
Savings certificates/CD’s (net) .......................38.9%
Privately held shares of companies ...............37.8%
Annuities........................................................29.6%
Corporate bonds or debentures.....................16.4%
Antiques, books, stamps (collections) ..........15.9%

Investment Activity in the Last 12 Months
Purchased/sold stocks....................................45.8%
Advice or price quotes...................................31.0%
Purchased/sold bonds ....................................23.7%
Purchased put or call options..........................5.3%

Source
Contacted brokerage firm (net).....................60.5%
Contacted full-service brokerage firm...........43.3%
Contacted online brokerage firm...................13.9%
Contacted discount brokerage firm...............11.8%
Used a financial planner ................................45.1%

Number of Stock Transactions
Executed in the Last 12 Months

One or more...................................................70.3%
10 or more .....................................................23.7%
20 or more .....................................................12.6%
Average .............................................................10.8

Average market value
of investment portfolio ..........................$1,761,000

Home Ownership
Subscribers who own their own home..........96.7%

Of Those Who Own Their Own Home,
Market Value of Primary Home

$200,000 or more ..........................................95.8%
$500,000 or more ..........................................52.9%
Average .....................................................$820,000

Other Real Estate Owned
Weekend or vacation home ...........................25.4%
Investment real estate ....................................23.4%
Timeshare residence/condo ...........................16.4%
Retirement .......................................................8.8%
Farm.................................................................4.8%

Value of Vacation/Weekend Home
Average...................................................$917,500

4
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Cars Owned/Leased
Household currently owns/leases a vehicle
Purchased.......................................................93.4%
Leased ............................................................22.3%

Owns/leases 2 or more cars ...........................86.4%

Number of cars currently
owned/leased by household

Average ...............................................................2.5

Household Bought Vehicle New .........................81.3%
Domestic (net)...............................................51.1%
Import (net)...................................................74.1%

Sizes of Vehicles Household Owns/Leases
Car (net) ........................................................82.0%
Luxury car...................................................48.3%
Sport utility vehicle (net) ..............................53.4%

Compact SUV .............................................10.2%
Full size SUV ..............................................46.9%

Domestic/Import Vehicles Household Owns/Leases
Domestic (net)...............................................57.1%
Domestic only................................................18.8%
Import (net)...................................................81.2%
Import only....................................................42.9%
Both domestic and import .............................38.3%

Year of Purchase
Model year of cars owned/leased

2007...............................................................28.6%
2006 ............................................................23.8%
2005 ............................................................27.5%
2004 ............................................................26.9%

Amount Spent on the
Purchase of Most Recent Vehicle

$30,000-$39,999............................................28.4%
$40,000 or more..........................................37.8%

Plans to Purchase/Lease New Vehicle................78.7%
Within next 12 months .................................31.3%
In 1 to 2 years................................................21.1%
Undecided......................................................11.6%

Domestic Brands Currently Owned/Leased
Ford ...............................................................19.6%
Chevrolet .......................................................17.7%
Cadillac ............................................................7.8%
Chrysler ...........................................................5.6%
GMC ................................................................5.4%
Jeep ..................................................................4.8%
Lincoln.............................................................4.3%
Buick ................................................................4.0%
Dodge...............................................................3.8%
Mercury............................................................2.1%

Import Brands Currently Owned/Leased
Lexus..............................................................20.9%
Toyota ............................................................18.2%
Mercedes Benz ...............................................15.0%
BMW..............................................................14.5%
Honda ............................................................11.3%
Nissan ..............................................................6.7%
Acura................................................................6.2%
Infiniti ..............................................................6.2%
Volkswagen ......................................................4.8%
Porsche ............................................................4.3%
Volvo ................................................................4.0%
Audi .................................................................3.2%
Jaguar ...............................................................2.9%
Mazda...............................................................1.9%
Saab..................................................................1.9%
Land Rover.......................................................1.6%
Mitsubishi ........................................................1.3%

automobiles
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Domestic Travel
Subscribers who took a

domestic trip in the last 12 months ...........96.4%

Of those traveling, 63.0% took business trips,
and 96.0% took vacation/personal trips.

Personal/
Number of trips Net Business vacation

3 or more 86.4% 54.0% 69.7%
9 or more 39.1% 25.3% 15.1%
Average 11.7 7.5 5.2

Subscribers who combined
business and vacation trips.........................25.8%

Activities on Trips Taken for Domestic Vacation
in the Last 12 Months

General sightseeing........................................64.4%
Shopping........................................................61.9%
Play golf .........................................................55.6%
Go to beach....................................................52.2%
Visit a health spa/retreat ................................23.9%
Skiing (downhill/cross country)....................12.5%

Total Amount Spent on Domestic Vacations
in the Last 12 Months

$5,000 or more ..............................................40.8%
$10,000 or more ............................................17.6%
Average.......................................................$5,600
Median ..........................................................$4,100

Hotel/Resort
Stayed in hotel in the last 12 months............97.5%
Stayed at a full service or all inclusive

resort within the last 12 months ................54.3%

Golf Vacations

Taken a golf related vacation
in the last 12 months..................................40.4%

Amount Spent on Golf Related Vacation
in the Last 12 Months

$2,000 or more ..............................................47.1%
$3,000 or more ..............................................29.5%
$5,000 or more ..............................................13.8%
Average .........................................................$2,600

domestic travel
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Foreign Travel

Traveled outside continental U.S.
in the last 3 years .....................................75.0%

Of those traveling, 40.9% took business trips,
and 92.1% took vacation/personal trips.

Personal/
Number of trips Net Business vacation

3 or more 58.4% 20.6% 46.7%
Average 5.3 2.4 3.3

Of Households That Took Foreign Vacations,
Places Visited in the Last 3 Years

Europe ..........................................................52.9%
Mexico ...........................................................42.1%
Canada ...........................................................35.7%
Caribbean/Bermuda .......................................35.0%
Hawaii ............................................................29.0%
Alaska ............................................................14.5%
Asia ................................................................14.1%
Australia/New Zealand/South Pacific ..............5.4%

Total Amount Spent on Foreign Vacations
in the Last 12 Months

$6,000 or more .............................................54.5%
Average.......................................................$8,500
Median ..........................................................$6,900

Activities on Trips Taken for Foreign Vacation
in the Last 3 Years
General sightseeing...........................................83.0%
Shopping ...........................................................69.5%
Go to beach.......................................................54.4%
Play golf ............................................................37.1%
Visit a health spa/retreat ...................................25.9%
Skiing (cross country/downhill) .........................4.6%

Cruises
Subscribers who have taken a cruise

in the last 3 years .....................................35.5%

Of those taking a cruise, number of cruises taken
1 ..................................................................53.6%
2 ..................................................................27.5%
3 or more ....................................................18.9%
Average.............................................................1.8

Length of cruise
Under 7 days...............................................29.7%
7-8 days.......................................................48.6%
9 or more days ............................................41.2%

Have Spent $5,000 or more on a cruise
in the last 3 years........................................62.8%

Plans to take a cruise in next 2 years ............39.8%

foreign travel
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Household Owns a Personal Computer .............96.7%
Desktop..........................................................83.1%
Laptop/notebook............................................77.3%
Handheld/palmheld .......................................28.5%

Subscribers Who Have Access to the Internet
Net ..................................................................100%
At home .........................................................98.2%
At work ..........................................................72.8%

Have Looked at or Used Internet
in the Last 30 Days

Used the Internet ...........................................97.7%
5 or more times per day .............................52.0%
2-4 Times per day ..........................................33.2%
3-6 times/week...............................................11.4%
Average times per month................................110.2

Reasons Used Internet in the Last 30 Days
Made travel plans (net) .................................85.7%
Made a purchase (net) ...................................83.8%
Tracked investments ...................................62.3%
Traded stocks, bonds, or mutual funds .........24.5%
Obtained information (net) ...........................55.5%

Obtained information about real estate......43.4%
Obtained information

for new/used car purchase ........................33.2%
Visited a magazine website ............................35.0%
Watched/downloaded videos .........................27.5%
Visited blogs/forums ......................................22.9%
Viewed or listened to podcast .......................15.9%

computers & technology
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Private Clubs Subscribers Who Drink
Alcohol Beverages Listed Below ........................92.9%

Subscribers Who Personally Consumed
This Beverage in the Last 6 Months

Wine
Dinner/table (net) .......................................85.5%

Domestic ...................................................81.6%
Imported ...................................................66.3%

White liquor (net) .........................................70.2%
Vodka ..........................................................55.6%
Tequila.........................................................38.0%
Rum.............................................................30.9%
Gin ..............................................................30.1%

Brown goods (net) .........................................44.9%
Scotch..........................................................28.1%
Bourbon ......................................................23.5%
Whiskey ......................................................18.4%

Champagne, Cold Duck,
and sparkling wines (net)...........................43.6%

Domestic ...................................................35.2%
Imported ...................................................26.8%

Port, sherry, and dessert wines ......................28.3%

Cordials and liqueurs ....................................24.7%

Cognac/brandy...............................................17.6%

Specialty wines and aperitifs ...........................8.9%

Private Clubs Subscribers Who Order
Alcohol Beverages Specifically by Brand

Always............................................................43.3%
Sometimes......................................................43.1%

Personally Tried a New Brand of
Alcohol Beverage in the Last 12 Months...........58.6%

Personally Purchased Wine
in the Last 6 Weeks ...........................................83.0%

alcohol beverages
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Types of Clubs Personally Belong to
Country club..................................................68.2%
Business club .................................................30.1%
Health club ....................................................35.1%
Resort club.......................................................8.6%
Yacht club ........................................................4.8%

Subscribers and other
household members who belong to
more than one private club (e.g. country,
business, health, resort, or yacht club) ......27.8%

Of those who belong to a country club,
43.7% also belong to a business club.

Of those who belong to a business club,
19.3% also belong to a country club.

Golf Activities
Played golf in the last 12 months ...............71.0%

Average number of rounds
played in the last 12 months .........................45.7

Spent Money on Golf Equipment
in the Last 12 Months........................................80.8%

$250 or more .................................................56.5%
$500 or more .................................................37.6%
$1,000 or more ..............................................15.1%

Spent Money on Golf Apparel/Accessories
in the Last 12 Months........................................82.4%

$250 or more .................................................49.2%
$500 or more ................................................21.7%
$1,000 or more ................................................8.0%

Purchased Golf Apparel/Accessories
Retailer...........................................................70.5%
Club pro shop................................................51.2%
Online ............................................................17.9%

Maintain a USGA handicap ...........................48.7%

Average handicap..............................................16.1

Other Sporting Activities
Participated in During the Last 12 Months

Health club/gym workout..............................57.8%
Swimming/water skiing (net) ........................40.4%
Jogging/running .............................................32.6%
Bicycling ........................................................24.0%
Boating (power/sailing) (net) ........................23.0%
Fishing ...........................................................22.5%
Tennis.............................................................19.9%
Skiing (downhill/cross country)....................16.2%
Backpacking/hiking .......................................14.4%
Yoga................................................................12.6%

club membership & sporting activities
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Subscribers Who Read Their Copy of
Private Clubs at Home.......................................89.9%

Read or Looked Into Last 4 Issues
4 out of 4 .......................................................63.2%
3 out of 4 .......................................................16.4%

Regular Reader
Read at least 3 or 4 out of 4 issues.............79.6%
Average .....................................................3.3 issues

Average amount of time spent
reading Private Clubs ..........................23.0 minutes

Additional readers per copy ...............................1.2

Rate Private Clubs Overall
Compared to Other Publications Read

One of my favorites/very good/good .............83.5%

Actions Taken After Reading Private Clubs
Discussed an article or

referred someone to an article ....................39.4%
Used advertising for travel planning .............26.1%
Cut out article/advertisement (net)...............25.1%
Visited a ClubCorp property .........................24.6%
Visited an advertiser’s website .......................16.1%

Other Publications Subscribed to
by Private Clubs Readers

Lifestyle and General Interest
Architectural Digest .......................................11.0%
Bon Appétit....................................................13.8%
Cigar Aficionado..............................................5.7%
Food & Wine.................................................12.8%
Gourmet...........................................................6.3%
Robb Report.....................................................1.6%
Smithsonian .....................................................7.8%
Southern Living .............................................24.8%
Town & Country .............................................2.1%
Wine Spectator.................................................9.4%

Golf Magazines
Golf ................................................................19.1%
Golf Digest .....................................................26.9%
Golf for Women...............................................9.7%
Links ................................................................2.1%
T & L Golf .......................................................3.9%

Travel Magazines
Condé Nast Traveler ......................................10.2%
Departures........................................................5.2%
Travel & Leisure ............................................14.9%

Business and News Magazines
Barron’s ............................................................4.7%
Forbes ............................................................13.6%
Fortune ............................................................7.3%
Wall Street Journal.........................................17.8%
Worth...............................................................1.6%

Trade magazine related to profession ............27.4%

readership
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This subscriber survey performed by Mediamark Research, Inc. (MRI)
was indexed against the “Mediamark Survey of American Consumers,”
enabling Private Clubs to compare demographics and product usage infor-
mation of its readers with those of U.S. adults from the MRI study. An
index of 100 indicates no difference between the survey respondents and
MRI U.S. adults. Thus, an index of 527 for “having post graduate degrees”
means that the number of Private Clubs subscribers having graduate
degrees is 427% greater than that of total U.S. adults. The following is a
listing of some of the key indexes comparing Private Clubs subscribers
with the MRI database of total U.S. adults.

% Subscribers Index
Male ..............................................................72.5%............150
Median age ......................................................57.1............128

Education
Post graduate degree.....................................42.7%............527
Graduated college or more ...........................82.2%............325

Employment
Owner or partner (net) ....................................48.5%............485

Self employed ...............................................34.6%............279
Retired ..........................................................25.5%............153

Household Income
$200,000 or more .........................................41.6%..........1124
Average ....................................................$296,700............441

Leisure/Lifestyle Activities
Go to museums ............................................39.6%............338
Attend music performances..........................65.2%............276
Adult education courses ...............................15.7% ...........249
Entertain friends/relatives at home ..............83.8%............207
Dining out ....................................................94.4%............192

Investments
Privately held shares of companies ..............37.8%..........5400
Corporate bonds or debentures....................16.4%..........2733
Antiques, books, stamps (collections) .........15.9%..........2271
Tax exempt funds .........................................31.5%..........1370
Mutual funds (stock or bond)......................77.5%............731

Real Estate
Own retirement real estate .............................8.8%............800
Own investment property.............................23.4%............731
Average value of primary home...............$820,000............304

Domestic Travel
Activities done on domestic trips in the last 12 months

Play golf ....................................................55.6%..........1426
Visit health spa/retreat ..............................23.9%............996

Spent $5,000 or more on domestic
vacation in the last 12 months .................40.8%............729

Took a domestic trip
in the last 12 months ................................96.4%............180

Foreign Travel
Spent $6,000 or more on foreign

vacation in the last 12 months .................54.5%............519
Have taken a cruise in the last 3 years.........35.5%............399
Traveled outside the U.S.

in the last 3 years ......................................75.0%............301

Alcohol Beverages Drank in the Last 6 Months
Port, sherry, and dessert wines .....................28.3%............976
Imported wine ..............................................66.3%............567
Gin................................................................30.1%............528
Champagne/sparkling wines (net) ...............43.6%............484
Vodka ............................................................55.6%............339
Tequila ..........................................................38.0%............330

Computers & Technology
Reasons Used Internet in the Last 30 Days

Tracked investments .....................................62.8%............430
Obtained information about real estate........43.4%............278
Made a purchase for personal use ................80.1%............185

Household owns laptop/notebook ...................77.3%............233
Subscribers with access to
Internet at home...........................................98.2%............149

Sports Activities Participated in During the Last 12 Months
Golf ..............................................................71.0%............710
Sailing .............................................................7.6%............691
Tennis ...........................................................19.9%............553
Target shooting .............................................12.6%............350

Automotive
Import Brands Currently Owned/Leased

Porsche........................................................4.3%..........2150
Mercedes Benz...........................................15.0%..........1071
Jaguar ..........................................................2.9%............725

Amount Spent on the Purchase of Most Recent Vehicle
$40,000 or more ...........................................37.8%..........1145
$30,000-$39,999...........................................28.4%............355

Sizes of Vehicles Household Owns/Leases
Full size SUV ................................................46.9%............617
Luxury car ....................................................48.3%............460

key indexes
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Mediamark Research Inc.
Market Solutions Division
75 Ninth Avenue, 5th Floor
New York, NY 10011

November 2007

In the Spring of 2007, Private Clubs engaged our organization to conduct a study of the readers of their publication. The pur-
pose of the study was to provide Private Clubs with a profile of their readers, including lifestyle data, demographic characteristics,
and usage data of consumer products and services.

The sample for this study was drawn according to specifications provided by MRI. Private Clubs provided a list of 2,200 names
and addresses selected on a random “nth” basis from their total circulation file in the continental United States. Listings with no
individual specified were then removed. A random “nth” selection procedure was then used to further reduce the list to 2,000
names and addresses to be used for the survey.

On August 1, 2007, MRI mailed to each selected name a questionnaire “packet” consisting of an eight page questionnaire, a
hand- stamped return envelope addressed to Mediamark Research Inc., a $5 cash incentive and a covering letter from the Publisher,
Mark Murphy, emphasizing the need for cooperation and prompt attention to completing the questionnaire. Each “packet” was
mailed in a hand-stamped Private Clubs envelope with typewritten names and addresses. On September 5, 2007, a follow-up mail-
ing was made to those who had not responded to the initial mailing. A cash incentive was not included in the second mailing.
Questionnaires were accepted for processing until October 24, 2007.

The details of the mailings and the response rate are as follows:

Total Mailed: 2,000

Undeliverables: 39

Net Mailed: 1,961

Questionnaires Completed: 397

Response Rate: 20.2%

The tabular findings of the survey are contained in this report together with a sample of the questionnaire and covering letters
used for this survey.

The second column of each table is entitled “MRI U.S. Adults” and provides, whenever available product and demographic
data based on Total Adults from the Mediamark Survey of American Consumers. The availability of this data enables Private Clubs
to compare demographic characteristics and product usage information of its readers with those of U.S. Adults from the MRI study.
This is done with the use of an Index, which is the third column of each table. For example, 96.4% of Private Clubs’ readers have
taken a domestic trip in the last 12 months, while 53.7% of MRI U.S. Adults have done so. (96.4 ÷ 53.7) X 100 = 180. An index of
100 indicates no difference between the respondents and MRI U.S. Adults. Thus, an index of 175 means that the incidence of tak-
ing a domestic trip among Private Clubs’ readers is 80% greater than that of all U.S. Adults. Data from the MRI Spring 2007
Syndicated Study was employed to calculate all indices.

Means were computed using the actual values reported by respondents in open-ended questions and the midpoint of values in
closed-ended questions. For the bottom range the midpoint was used (e.g., Less than 10 = 4.5); for the top range the lower limit
of the range was used (e.g., 50 or more = 50) except for the age of respondents 65 or over. Respondents age 65 or over were assigned
a value of 74.5. This was arrived at by choosing the midpoint for the age of male adult respondents age 65 or over on the MRI
Syndicated Study.

Medians were computed using a summation process to reach the value at which 50% of the responses were higher and 50%
were lower. With grouped data, the median value was calculated by taking the required proportion of the range within which the
median value (50%) fell.

In percentaging, “no answers” are removed from the base except in cases where the non-response is 10% or greater of Total
Respondents, in which case the non-response is included in the base for that table and related tables.

The banner point “HHI – $300K+” which contains less than 100 respondents is unstable and should be used for directional
purposes only.

All questionnaires were processed employing standard market research editing, coding and tabulating procedures.
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